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= Credits 2ECTS
7‘ Dates 1-12June 2026
@ Format Online (combination of self-study time and live sessions). Live sessions are

mandatory and take place twice a week, usually in early afternoon CET.

This online course requires 20-25 hours of weekly work. To fully engage in learning
activities, we recommend that participants take some time off and adjust their
professional activities accordingly, with flexibility in working hours.

Q] Language English
= Fees e Full price: CHF 17’700

e Partner rate (MSF, ICRC): CHF 1360 (20% discount)

e Special Rate for Government and NGO/CBO Staff: CHF 850. Available
exclusively to staff from local and national NGOs, CBOs, and government
employees in low/middle-income countries. Proof of local employment
and salary required.

é)% Senior Lecturer Dr Valérie Gorin—valerie.gorin@unige.ch
Short In today’s pgl:arised vvprld, humvanitarian organigations are increasingly
.. exposed to disinformation campaigns and reputational attacks that affect
descrlptlon their legitimacy to act and their access populations in danger. Humanitarian

communication, whether related to awareness-raising, advocacy or life-saving
information, now unfolds in environments characterised by disinformation,
hostile narratives, digital surveillance, and the weaponisation of
communication. What matters in today’s fragmented information ecosystems
is not only how to tell stories, but how to protect aid organisations from
harmful narratives, manage reputational and operational risks, and build trust.

The course examines the evolving digital and political media landscape
and the dynamics of disinformation, rumours, propaganda, and fake news,
while equipping participants with strategic communication skills for hostile
environments.
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@ Lea rning At the end of the course, you will be able to:

outcomes of - Map information landscapes across different humanitarian settings
and geopolitical contexts
the course . Identify the mechanisms behind disinformation, rumours, propaganda,
fake news, information warfare
- Develop response strategies to reputational attacks against
humanitarian organisations
«  Formulate coherent messages and adapt communication channels in
polarised environments
«  Arbitrate between transparency, security, dignity and acceptance
« Manage images, testimonies and sensitive data in hostile contexts

@ Workload Around 50 hours of work overall, including:

1. Asynchronous self-study activities (such as case studies, videos,
recorded slideshows, readings, etc.)
2. Synchronous live sessions (twice a week)

?@-ﬁ Structure Of - Part1: Humanitarian communication under attack: from media
h% relation to information battles
the course «  Part 2: The new media ecology as a threat environment

Part 3: Strategic mapping of audience and information ecosystems
Part 4: Crisis communication and ethics in hostile information
environments

Part 5: Managing rumours, fake news and information warfare

Audience « Communication and public affairs officers, advocacy advisers,
spokespersons
Field coordinators and programme managers
Community engagement, accountability and protection officers
Security, risk and conflict analysis specialists
Digital media and crisis communication specialists
Journalists and media practitioners in crisis settings

Admission 1. Auniversity qualification (Bachelor’s degree or equivalent)
At least three years of relevant professional experience

. 2.
reqmrements 3. Excellent command of English
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